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     On February 28th, Gilchrist 
County 4-H SWAT members 
made their way to Tallahassee 
for an event known as 4-H Day 
at the Capitol. Every year, many 
4-H’ers from around the state 
gather in Tallahassee to go on 
tours, meet politicians, and 
learn more about Florida’s gov-
ernment. This year, a whopping 
600 4-H members attended.       
     To start off the day, the 4-H 
SWAT members had the chance 
to meet with their Representa-
tive, Elizabeth Porter. They dis-
cussed 4-H in Gilchrist County, 
and some of the projects SWAT 
has done. One of the main 
things SWAT members talked to 
Elizabeth Porter about was the 
issue of candy flavored tobacco. 
SWAT members told her about 
the work they had been doing 
letting the decision makers in 

Gilchrist County  know how can-
dy flavored tobacco is targeted 
toward children. As a result, the 
County Commissioners passed 
an  ordinance in Gilchrist County 
putting candy flavored tobacco 
behind the counter.  Florida 4-H 
honored Gilchrist County SWAT 
4-H Clubs by featuring them in 
advertisements for the 4-H Day 
at the Capitol called “Revolution 
of Responsibility” based on their 
work on the candy flavored to-
bacco issue in the community.  
SWAT members gave Repre-
sentative Porter a framed pic-
ture of Gilchrist 4-H’s Revolution 
of Responsibility advertisement 
in which they were commended 
for passing a candy flavored 
tobacco ordinance.  
     Later, they moved to a work-
shop where they learned about 
civic engagement and civic in-

volvement in their communities. 
There, they learned about the 
types of civic engagement, and 
how people all react differently 
to politics and events. They did 
an exercise in which all of the 
participants in the workshop 
separated into groups and 
worked on a project that repre-
sented different civic engage-
ment styles.  This way, the par-
ticipants learned how to deal 
with people of all different opin-
ions.  
     Finally, the SWAT members 
moved to the highlight of their 
day; The Florida Supreme Court 
tour. During this tour, they 
learned several different things. 
First, they went through the 
Florida Supreme Court building, 
and learned what the seal of the 
Florida Supreme Court means. 
Then, they went into the actual 

Gilchrist County SWAT youth meet with Rep Elizabeth Porter (center). 
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Local Point-of-Purchase Tobacco Advertising 
By Thomas J. Harrington 

     The tobacco industry cur-
rently spends $10.5 billion to 
promote their products through-
out the United States. 85% of 
that money is spent on point-of-
purchase advertising.  
      Point-of-purchase simply 
means the location at which a 
customer or young person buys 
an item.  Studies show that 
such point-of-purchase advertis-
ing and promotion directly influ-
ences what products and 
brands kids buy and use. Point-
of-purchase advertising and 
promotions target and attract 
shoppers right at the places 
where they can immediately buy 
the specific products or brands. 
More specifically, point-of-
purchase tobacco advertising 
and promotions may have a 
direct impact on the number of 
kids who actually buy cigarettes. 
     According to the Campaign 
for Tobacco-Free Kids, a study 

of 6th, 7th, and 8th graders 
concluded that students who 
visited a convenience, liquor, or 
small grocery store at least 
weekly were obviously more 
exposed to retail tobacco mar-
keting.  The effect is that these 
same youth had 50% higher 
odds of ever smoking! This 
effect is equal to the effect that 
a household contact that 
smokes has over young people 
choosing to smoke. 
     Another study published in 
the May 2007 issue of Archives 
of Pediatrics and Adolescent 
Medicine found that retail ciga-
rette advertising increased the 
likelihood that youth would 
initiate smoking.  Particular 
strategies on pricing by the 
companies contributed to in-
creases all along what is known 
as the “smoking continuum”.  
The “smoking continuum” be-
gins at initiation and experi-

mentation and ultimately ends 
with a regular smoking habit.  
Cigarette promotions increased 
the likelihood that youth will 
move from experimentation to 
regular smoking as well. The 
researchers also found that re-
ducing or eliminating these mar-
keting practices would greatly 
reduce youth smoking however.   
     What does this mean locally?  
It means that we need to look for 
common-sense ways to reduce 
the amount of youth exposure to 
point-of-purchase advertising. 
     This spring, the Tobacco Free 
Partnership and SWAT will be 
looking at tobacco advertising 
and product placement in local 
stores to evaluate the amount of 
point-of-purchase marketing.  
This information will be used to 
assess the level of youth expo-
sure to this marketing, and to 
explore potential changes to 
reduce the impact. 

courtroom. The tour guide gave 
them a short lesson on the ba-
sics of how the court system 
works. Then, a few participants 
were picked to take part in a 
mock trail. SWAT members Allie 
Madlem, Chandler Ash, Briana 
Keller, Helen Rogers, and Katy 
Cleary were picked to be Justic-
es and Tucker McDaniel was 
chosen to act as an attorney. 
During this exercise, they 
learned how an actual Supreme 
Court trail would happen, and 
how laws are reviewed and in-
terpreted by courts.   
     4-H Day at the Capitol was a 
great experience for the SWAT 
members. Through the event, 
they learned much more about 
how their government works, 
and even met their State Repre-
sentative. This greatly educated 
Gilchrist SWAT members, and 
they gained skills they can use 
back home in the community. 

Gilchrist County 4-H SWAT 
Visits Tallahassee, continued 

this level of smoking into a PG-
rated film.” 
     Dr. Hummel also pointed 
out the importance of such 
tobacco use in movies.  
“Rango has sold over $123 
million in tickets in the United 
States alone.  If we assume the 
average ticket price is $8.00, 
then over 15 million Americans 
have seen the movie.  That 
means the 27 smoking scenes 

The SmokeScreeners Announce The 2011 “Phlegmmy Awards” 
Identifying the Smokiest Films of  the Year! 

     In conjunction with the an-
nual Academy Awards, The 
SmokeScreeners SmokeScreeners SmokeScreeners SmokeScreeners have issued 
their annual “Ph legmmy 
Awards”, the list of the ten 
films with most tobacco use as 
rated by students, parents, 
and educators.  RangoRangoRangoRango tops 
this year’s list as the Worst 
Movie of 2011. 
     “Rango is a PG-rated, ani-
mated film that showed eight 
different characters smoking 
in 27 different scenes,” said 
Dr. Barry Hummel, a Pediatri-
cian and youth tobacco pre-
vention advocate.  “While the 
film, a throw-back to classic 
westerns, may have been in-
tended for adult audiences, its 
PG-rating and association with 
Nickelodeon Movies certainly 
drew large numbers of families 
with younger children to the 
theater.  Given all we know 
about the impact of scenes of 
movie smoking on the initia-
tion of youth tobacco use, 
Nickelodeon certainly tar-
nished its brand by allowing 

in Rango have provided 405 
million tobacco impressions… 
not bad marketing for an in-
dustry that has few remaining 
advertising options.  This use 
of tobacco by movie characters 
continues to glamorize... and 
normalize... tobacco use, espe-
cially among our youth.” 
     The SmokeScreeners pro-
gram was developed by Dr. 
Hummel as a way of highlight-
ing the problem of tobacco use 
in films marketed to children 
and teenagers.  “Even if you 
exclude product placement, 
smoking by actors in movies is 
a form of subliminal advertis-
ing for the tobacco industry,” 
says Dr. Hummel.  “The sad 
reality is that somewhere be-
tween one-third to one-half of 
all teenagers who smoke say 
that they lit their first ciga-
rettes because it looked cool in 
a  movie.  Here, we also have a 
movie glorifying cigar smoking, 
a growing tobacco problem 
among middle and high school 
students in the United States.”   

     The entire Top Ten List of 
Phlegmmy Awards List 2011 
includes: 
1. Rango (PG) 
2. Mission: Impossible—Ghost 
Protocol (PG-13)  

3. Sherlock Holmes: A Game of 
Shadows (PG-13) 

4. The Help (PG-13) 
5. Super 8 (PG-13) 
6. Cowboys & Aliens (PG-13) 
7. Hugo (PG) 
8. Moneyball (PG-13) 
9. Water for Elephants (PG-13) 
10.Midnight in Paris (PG-13) 
     The films are rated using a 
standardized score sheet which 
takes into account the im-
portance of the cast members 
seen smoking, the amount of 
smoking, the location of the 
smoking, and the perceived 
message of the smoking scenes.  
The worst ten films are then 
selected using a formula that 
takes into account the film’s 
smoking score, the MPAA rating, 
and film’s ticket sales. 
     For more information, visit 
www.smokescreeners.orgwww.smokescreeners.orgwww.smokescreeners.orgwww.smokescreeners.org.... 
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(Tallahassee)—State Senator 
Thad Altman, R-Melbourne, has 
introduced a bill this session 
that he says would remove “a 
big tax loophole” for one Florida
-based tobacco company. 
     A similar bill was introduced 
last year, but a threat that Gov. 
Rick Scott would veto the 
bill eventually killed it. 
     Senate Bill 1414 would im-
pose “a fee on the sale, receipt, 
purchase, possession, con-
sumption, handling, distribu-
tion, and use of non-settling 
manufacturer cigarettes that 
are required to have a stamp 
affixed or stamp insignia ap-
plied to the package of ciga-
rettes on which tax is otherwise 
required to be paid.” 
     The measure would seek 
fees, more specifically, from 
Dosal, a tobacco company 
based in Miami that was not 
part of the 1997 Florida Tobac-
co Settlement Agreement. Be-
cause the company is not part 
of that settlement, it has been 
exempt from paying the same 
taxes and fees that other tobac-
co companies are paying, Alt-
man argues. 

has gained a huge advantage 
from the current “loophole,” 
including an 18 percent market 
share, because they are able to 
sell cheaper cigarettes. 
     When the bill has come up 
in the past, Dosal has cried 
foul. 
     The South Florida Sun Senti-
nel reported in March 2011 
that lawyers for Dosal have 
argued “that imposing a fee on 
the company would be unfair”: 
     Dosal, they say, wasn’t in-
volved in the alleged industry 
practices, such as manipulating 
the nicotine content of ciga-
rettes, that triggered the wave 
of lawsuits against major tobac-
co makers in the 1990s. 
     Dosal’s chief executive, 
Yolanda Nader, said the com-
pany’s value pricing has helped 
fuel its robust growth. Cigarette 
prices in Florida range from 
about $4 a pack for Dosal and 
other bargain brands to about 
$6 a pack for Philip Morris’s 
Marlboros. 
     “ W e  f e e l  t h e   
government should not be pick-
ing winners and losers,” Altman 
says. 
     Altman points out that the 
money lost for health services 
is substantial. Policy-makers 
have debated whether the 
state is missing out on $50-90 
million a year, but Altman says 
he believes the number is clos-
er to $200 million. 
     Altman says that, consider-
ing the amount of cuts health 
services have taken in the past 
couple of years, the bill should 
be seriously considered. As of 
now, Altman’s bill does not 
have a House sponsor; a 
spokesperson for Scott’s office 
says there is currently no up-
date on his position on the 
issue. 
     Dosal allegedly fought 
against last year’s bill with help 
from a West Palm Beach-based 
tea party group. 

“Another year 

brings another 

challenging  

budget situation 

for Florida, and 

lawmakers are 

leaving big money 

on the table.  

Safety net services 

for sick and  

vulnerable  

Floridians sit on 

the chopping 

block. It’s time to 

end the favored 

status some  

cigarette makers 

enjoy in Tallahas-

see. A cigarette is 

a cigarette and, as 

responsible corpo-

rate citizens,  

Dosal and other 

non-participating 

cigarette makers 

should be willing 

to do their share 

to contribute to 

the well-being of 

our citizens.” 
 

Walter Dartland, 
Executive Director, Con-

sumer Federation of the 

Southeast 

     Altman’s legislation is one of 
the rare moments when Big 
Tobacco and health advo-
cates have come together on an 
issue. When this bill came up 
last year, a coalition of groups 
called the Citizens for Fairness 
in Florida stood behind the bill. 
Included in the coalition were 
Florida CHAIN, a statewide 
health advocacy group, and 
retailers. 
     The coalition was made pos-
sible because the money from 
tobacco companies has paid 
billions through the years to the 
Lawton Chiles Endowment 
Fund.  By law, the state uses 
“tobacco settlement moneys to 
ensure the financial security 
of vital health and human ser-
vices programs in the state.” 
Because more money could be 
going to health services, health 
advocates have stood by the 
attempts to levy the tax on Dos-
al. 
     Big Tobacco has also been a 
big proponent of legislation like 
Altman’s, because they argue 
companies like Dosal have an 
unfair advantage in the market-
place. Altman says the company 

Florida Legislator Takes Another Stab at 
Closing Tobacco Company’s Tax ‘Loophole’ 

  By    Ashley Lopez | The Florida Independent | January 2012  

Senator Thad Altman has sponsored SB 1414 to level the playing 
field for all tobacco manufacturers doing business in Florida. 



Gil chris t County Tobacco Prevent ion  News let t er  Page 4 

Orange Bowl Scraps Cigar Deal as Committee Backs Out of  
Planned Three-Year Sponsorship with Camacho Cigars 

CSP Daily News | December 26, 2011 

2014 Discover Orange Bowls 
and 2013 Discover BCS Nation-
al Championship. 
     The sponsorship agreement 
included a large presence at 
several game-day events at 
Sun Life Stadium leading up to 
the 2012-2014 Discover Or-
ange Bowls and 2013 Discover 
BCS National Championship. 
Football fans, VIPs and Commit-
tee members would have had 
access to onsite Camacho 
lounges where premium cigars 
could be enjoyed throughout 
the day. At the Orange Bowl 
Game Day Fan Zone, the Or-
ange Bowl's largest pregame 
event, guests could relax be-
fore kickoff in the Camacho 
Club Lounge. There would also 

(MIAMI)    –––– In December, Orange 
Bowl officials scrapped a 
planned sponsorship deal with 
Camacho Cigars, after anti-
tobacco advocacy raised con-
cerns about the association. 
Orange Bowl spokesperson 
Larry Wahl told the news agency 
that after mutual review, it was 
determined that it would not be 
appropriate to go forward with 
the sponsorship. 
     In early December, Pinellas 
Park, Florida-based Davidoff of 
Geneva and the Orange Bowl 
Committee announced a new 
three-year agreement that 
would have made Camacho 
Cigars a corporate sponsor of 
the Orange Bowl Festival, which 
included the 2012, 2013 and 

cool," the groups wrote in the 
letter. "Linking tobacco use to 
sports also downplays the seri-
ous health risks of tobacco 
products." 
     In the letter, the groups said 
that the cigar company spon-
sorship conflicts with NCAA 
rules that forbid student-
athletes and all game person-
nel from using tobacco in any 
form at practice or in competi-
tions. 
     At the same time, U.S. sena-
tors Dick Durbin (D-IL.), Frank 
R. Lautenberg (D-NJ) and Rich-
ard Blumenthal (D-CT) called on 
the National Collegiate Athletic 
Association (NCAA) and the 
Orange Bowl Committee to 
reconsider a three-year agree-
ment making a cigar company--
Camacho Cigars--a corporate 
sponsor of the Discover Orange 
Bowl. 
     "Tobacco has no place in 
sports, and the promotion of 
cigars at the Orange Bowl 
sends the wrong message to 
young fans," the senators 
wrote. "A tobacco company's 
sponsorship of the Orange Bowl 
undermines a premier colle-
giate sporting event and pro-
motes tobacco use to young 
fans, putting them at risk of 
developing an addictive and 
dangerous habit. Furthermore, 
Camacho Cigars' sponsorship is 
at odds with the NCAA rules 
prohibiting tobacco use by stu-
dent athletes and all game 
personnel in any form at prac-
tice and in competitions." 
     Protests were also planned 
for the day of the event by local 
anti-tobacco groups from 
Broward and Miami-Dade 
Counties.  However, the cancel-
lation of the sponsorship agree-
ment made those protests un-
necessary. 
     This season's Orange Bowl 
took place on Wednesday, Jan-
uary 4 in Miami, where No. 23 
West Virginia beat No. 14 Clem-
son 70-33. 

have been two cigar lounges 
located in the designated 
smoking areas of the stadium 
on the Club Level for attendees 
of the Orange Bowl VIP 
pregame party. 
     Shortly after the announce-
ment, the Campaign for Tobac-
co-Free Kids, the American 
Cancer Society, and eight other 
groups sent a letter to game 
organizers and officials with the 
collegiate athletic group that 
raised concerns over the deal. 
     "The association of cigar 
smoking with one of the na-
tion's top collegiate sporting 
events sends the wrong mes-
sage to impressionable young 
fans and helps market cigars 
as athletic, masculine and 
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 (WASHINGTON) – On No-
vember 29, 2011, The 
Obama administration ap-

pealed a U.S. judge's ruling 
and injunction that blocked 
tobacco companies from 
having to display graphic 
images on cigarette packs 
and advertising, such as a 
man exhaling smoke 
through a hole in his throat. 

     The appeal had been 
widely expected after U.S. 
District Judge Richard Leon 
had previously sided with 
tobacco companies and 
granted a temporary injunc-
tion blocking the require-
ment. 

     He said the companies 
would likely succeed in 
their lawsuit challenging the 
new graphic warnings as 
unconstitutional because it 
compels speech in violation 
of the First Amendment. 
     In June 2011, The Food 

and Drug Administration 
released nine new warnings 
to go into effect in Septem-
ber 2012, the first change 
in U.S. cigarette warning 
labels in 25 years. Cigarette 
packs already carry text 

warnings from the U.S. Sur-
geon General. 
     Congress instructed the 
FDA to impose the new la-
bels as part of 2009 legisla-
tion making the agency re-
sponsible for regulating 
tobacco products. 

     The warnings were re-
quired to cover the top half 
of the front and back of 
cigarette packs and 20 per-
cent of printed advertise-
ments and must contain 
color graphics depicting the 
health consequences of 

smoking, including dis-
eased lungs, dead bodies 

and rotting teeth. 
     But Leon said the graph-
ic images were not narrowly 

tailored, meaning they are 
unlikely to survive constitu-
tional muster. He said they 
provoked an emotional re-
sponse rather than just 
providing factual and non-
controversial information, 
crossing the line into using 

company advertising for 
government advocacy. 
     The administration ap-
pealed Leon's ruling to the 
U.S. Court of Appeals for 
the District of Columbia 
Circuit and the case could 
ultimately end up before 

the U.S. Supreme Court. 
      Reynolds American Inc's 
R.J. Reynolds unit, Lorillard 
Inc., Liggett Group LLC and 
Commonwealth Brands 
Inc., owned by Britain's Im-
perial Tobacco Group Plc., 
sued the FDA in August to 

block the new advisories. 
     They argued the new 
graphic warnings force 
them to "engage in anti-
smoking advocacy" on the 
gov ernment ' s b eha l f , 
breaching their right to free 

speech. 
     Tobacco is the leading 
cause of preventable 
deaths in the United States, 
accounting for one in every 
five deaths every year, ac-
cording to the Centers for 
Disease Control and Pre-

vention. About 21 percent 
of U.S. adults smoke ciga-
rettes, a number little 
changed since 2004. 
     The case is R.J Reynolds 
Tobacco Co et al v. U.S. 
Food and Drug Administra-
tion et al, U.S. District Court 

for the District of Columbia, 
No. 11-cv-1482. 

     They come in ice cream fla-
vors such as strawberry, water-
melon, vanilla and chocolate. 
They are packaged in colorful 
wrappers. “Little cigars” are 
finding a niche among teens, 
who like the price — about a 
dollar — and the taste. 
     Young smokers say these 
cigarette-size little cigars and 
cigarillos — slimmer versions of 
big cigars — look better and can 
be bought one at a time instead 
of spending more than $5 for a 
pack of cigarettes. Many teens 
also think that they are less 
addictive. 
     That’s a problem. 
     “You have the same cancer-
causing chemicals but wrapped 
in flavors that don’t let you ex-
perience the harsh sensation of 
cigar or tobacco use,” said Don-
ald Shell, interim director for 
Maryland’s Center for Health 
Promotion, Education, Tobacco 
Use Prevention and Cessation. 
     Maryland is one of several 
states where the increase in 
youth cigar smoking has been 
large enough that it has caught 
up with and in some cases sur-
passed cigarette use in that age 
group, according to state and 
federal health data and anti-
tobacco groups.  
     To fight back, the state will 
launch ads on billboards, buses 
and trains starting next week. 
The home page of the campaign 
W e b  s i t e , 
www.thecigartrap.com, shows 
youngsters running to an ice 
cream truck with a giant cigar 
on its roof. “No matter how they 
sugarcoat it . . . cigars kill,” a 
warning reads. 
     Little cigars look like ciga-
rettes but are wrapped in a 
brown paper-like substance that 
contains some tobacco leaf.  
     The Food and Drug Admin-
istration banned flavored ciga-
rettes in 2009, but no such ban 
applies to cigars. Selling tobac-
co products to anyone younger 
than 18 is illegal, but not all 
stores check identification.  
     Some teens and young 
adults said the smaller cigars 
were appealing on several lev-

els. Several said the most popu-
lar brand is Black & Mild, whose 
cigarillos come in wine and 
crème in addition to regular 
flavors.  
     Marcus Hunter, 18, said he 
started smoking cigarillos when 
he was 14 or 15. “I thought it 
would help me with stress, you 
know, from school and stuff,” 
said Hunter during a brief inter-
view outside the Gallery Place 
Metro station in the District. 
Hunter, who attended Potomac 
High School in Oxon Hill, said he 
stopped smoking a year ago. 
     Nick Beirne, 20, said he 
started smoking cigarillos when 
he turned 18. “It’s a social 
thing,” said Beirne, who said he 
smokes them once or twice a 
week. A graduate of Yorktown 
High School in Arlington County, 
he said teens smoke them 
“because they think they’re less 
addictive, it looks better and it’s 
cheaper” than cigarettes.  
     A 21-year-old who spoke on 
the condition of anonymity said 
that when he was at Calvert 
High School in Prince Frederick, 
he and many of his friends 
thought “the whole cigar thing 
was way more big to smoke 
pot,” explaining how brands like 
Swisher Sweets and Black & 
Mild would be hollowed out and 
filled with marijuana. 
     Between 2000 and 2010, 
cigarette smoking decreased by 
nearly 40 percent among Mary-
land high school students, but 
cigar use jumped more than 11 
percent, according to the Mary-
land Youth Tobacco Survey, a 
survey of high school students 
conducted every two years. 

Teens Swapping Cigarettes for 
Flavored Mini Cigars 

Lena H. Sun | Washington Post | December 2011 

Administration Appeals 
Cigarette Warning Ruling 

Reuters | November 2011 
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     States have slashed funding 
for programs to reduce tobacco 
use by 12 percent in the past 
year and by 36 percent over 
the past four years, threatening 
the nation’s progress against 
tobacco, according to a report 
released today by the Cam-
paign for Tobacco-Free Kids 
and other public health organi-
zations. 
          The report, titled “A Bro-
ken Promise to Our Children: 
The 1998 State Tobacco Settle-
ment 13 Years Later,” was 
released by the Campaign for 
Tobacco-Free Kids, American 
Heart Association, American 
Cancer Society Cancer Action 
Network, American Lung Asso-
ciation, Robert Wood Johnson 
Foundation and Americans for 
Nonsmokers’ Rights. 
     The states this year will col-
lect a near-record $25.6 billion 
in revenue from the 1998 state 
tobacco settlement and tobac-
co taxes, but will spend only 
1.8 percent of it — $456.7 mil-
lion — on programs to prevent 
kids from smoking and help 
smokers quit.  In other words, 
the states are spending less 
than two cents of every dollar 
in tobacco revenue to fight 
tobacco use. 
     With nearly 20 percent of 
Americans still smoking, the 

report warns that continued 
progress against tobacco use — 
the nation’s number one cause 
of preventable death — is at 
risk unless states increase 
funding for tobacco prevention 
and cessation programs. 
     Only Alaska and North Dako-
ta currently fund tobacco pre-
vention programs at levels rec-
ommended by the Centers for 
Disease Control and Preven-
tion. 
     Most states provide less 
than a quarter of the recom-
mended funding, while four 
states — Connecticut, Nevada, 
New Hampshire and Ohio — 
and the District of Columbia 
have allocated zero state funds 
for tobacco prevention this 
year. 
     While states are facing tight 
budgets, their failure to proper-
ly fund tobacco prevention 
programs is shortsighted and 
will cost them more in the long 
run in higher tobacco-related 
health care and productivity 
costs, which already total $193 
billion a year.  In fact, a new 
study published this week in 
the journal Contemporary Eco-
nomic Policy found that tobac-
co control programs can save 
states an astonishing 14-20 
times more than the cost of 
implementing the programs. 

     States that have shifted 
funds away from tobacco con-
trol programs may be missing 
out on significant savings, ac-
cording to a new study co-
authored by San Francisco 
State University economist 
Sudip Chattopadhyay.  
     If these programs were fund-
ed at the levels recommended 
by the Centers for Disease Con-
trol and Prevention (CDC), 
states could save an astonish-
ing 14-20 times more than the 
cost of implementing the pro-
grams. The costs of smoking 
are felt by the states, mostly 
through medical costs, Medi-
caid payments and lost produc-
tivity by workers. 
     The evidence is clear that 
state tobacco control programs 
have a "sustained and steadily 
increasing long-run impact" on 
the demand for cigarettes, 
Chattopadhyay and his col-
league David R. Pieper at Uni-
versity of California, Berkeley 
wrote in a paper published last 
November in the journal Con-
temporary Economic Policy. 
Chattopadhyay is the chair of 
the Economics Department and 
professor of economics. 
     The study uses data from 
1991 to 2007, during which 
time the states paid for the 
programs with the help of the 
tobacco tax, public and private 
initiatives, and funds from the 
Tobacco Master Settlement 
Agreement between the na-
tion's four largest tobacco com-
panies and 46 states.  
     Unfortunately, says Chatto-
padhyay, funding for the pro-
grams has been declining 
steadily since about 2002. In 
2010, states on average were 
spending 17 percent of the 
total investment recommended 
by the CDC for the programs. 
And in tough economic times, 
many states have turned to 
cigarette taxes to raise reve-
nue.  
     Chattopadhyay said the shift 
in spending priorities was part 
of his motivation for examining 
the benefits and costs behind 

the programs. "Almost all states 
are facing financial crisis, and 
they are really diverting their 
funds, possibly moving funds 
from productive use." 
     Unless the benefits of fully 
funding the programs are 
shown to outweigh the costs, 
the researchers suggest, states 
may continue to divert revenue 
away from the programs. 
     After accounting for multiple 
factors, the researchers deter-
mined that tobacco control 
programs do reduce the de-
mand for cigarettes. It's a trend 
that grows over time, in part 
because it takes smokers time 
to quit and because the pro-
grams become more efficient 
at delivering their services.  
     Unlike earlier studies, Chat-
topadhyay and Pieper even 
examined the effects of differ-
ent state tobacco taxes, and 
how the differences might af-
fect cigarette demand. Smok-
ers in a state with a high tobac-
co tax could be more easily 
tempted to buy cigarettes if 
they share a border with a low-
tax state, for instance. Tobacco 
taxes can range from less than 
20 cents per pack in some 
states to nearly $5 in others.  
     In 2007, the CDC revised its 
recommendations on how 
much states should spend on 
tobacco control programs to 
make them successful. If indi-
vidual states would follow the 
new CDC guidelines, they could 
realize future savings of 14-20 
times what the programs cost, 
the study concluded. Chatto-
padhyay said he would like to 
deliver the results of the study 
to the states, "to convince them 
that they can use that money 
for more productive purposes" 
and to encourage them not to 
let their past investments in 
tobacco control programs go to 
waste. 
     "They would save money in 
terms of reduced Medicaid, 
and reduced medical and 
productivity costs," he said. 
"Those kinds of costs are only 
going to go up." 

State Prevention Funding Cuts Threaten Progress Against Tobacco 
Less than two cents of  every dollar in tobacco revenue used to combat tobacco use  

Campaign for Tobacco Free Kid s| Nov 30, 2011 

Overall expenditures on tobacco prevention programs in the United 
States has steadily declined since 2008, falling well below the  

recommendations of the Centers for Disease Control and Prevention. 
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to be healthy role models. The 
failure to ban smokeless to-
bacco is bad for the health of 
the players and worse for the 
kids who emulate them." 
     Rep. Frank Pallone, a New 
Jersey Democrat, said: "The 
fact is that smokeless tobacco 
use by baseball players will 
still appear on television 
screens across the United 
States." 
     Pat Courtney, a spokesman 
for Major League Baseball, 
said that while the deal 
doesn't ban tobacco com-
pletely, "it is a significant step 
forward." 
     Weiner said that players 
aren't running from the idea 
that kids see them as role 
models. 
     "Prominent players have 
agreed to go out there and 
talk," he said. "But maybe the 
message that's being sent by 
the combination of things 
here is a realistic one: When 
kids grow up they're going to 
have choices to make, just 

like players have choices." 
     A coalition including the 
Campaign for Tobacco-Free 
Kids, the American Academy 
of Pediatrics, the American 
Cancer Society and the Ameri-
can Medical Association had 
been pushing for a tobacco 
ban since last year. Baseball 
commissioner Bud Selig en-
dorsed it at the start of the 
2011 season. 
     The federal Centers for 
Disease Control and Preven-
tion says smokeless tobacco 
can cause cancer, oral health 
problems and nicotine addic-
tion, and stresses it is not a 
safe alternative to smoking. 
Despite the risks, the CDC's 
most recent survey found that 
in 2009, 15 percent of high 
school boys used smokeless 
tobacco — a more than one-
third increase over 2003. 
     In the minor leagues, 
where players are not union-
ized, smokeless tobacco has 
been banned since 1993. 

     WASHINGTON — Baseball's 
new labor deal, negotiated 
last November, will limit the 
use of smokeless tobacco by 
players, but not ban it during 
games, as some public health 
groups had sought. 
     Players have agreed not to 
carry tobacco packages and 
tins in their back pockets 
when fans are permitted in 
the ballpark, or use tobacco 
during pregame or postgame 
interviews, and at team func-
tions. 
     But the restrictions fall 
short of the call by some advo-
cates, including members of 
Congress, who argued that a 
ban on chewing tobacco and 
dip during games was needed 
to protect impressionable kids 
watching on TV. 
     "Our members understand 
that this is a dangerous prod-
uct, there are serious risks 
associated with using it," un-
ion head Michael Weiner told 
The Associated Press. "Our 
players felt strongly that those 
were appropriate measures to 
take but that banning its use 
on the field was not appropri-
ate under the circumstances." 
     The players union also has 
agreed to join forces with the 
Partnership at DrugFree.org 
and the baseball commission-
er's office to create a nation-
wide public service announce-
ment campaign. Several play-
ers have agreed to do public 
outreach, including Curtis 
Granderson, Jeremy Guthrie 
and C.J. Wilson. In addition, 
the union will start a Tobacco 
Cessation Center for its play-
ers, and players will be of-
fered training on how to give 
up the habit. 
     Matthew L. Myers, presi-
dent of the Campaign for To-
bacco-Free Kids, one of the 
groups that led the anti-
tobacco push, said that while 
he would have preferred a 
ban at games and on camera, 
the restrictions represent real 

progress. 
     "The new Major League 
Baseball contract takes an 
historic first step toward get-
ting smokeless tobacco out of 
the ballgame, and makes sig-
nificant progress toward pro-
tecting the health of big-
league players and millions of 
young fans who look up to 
them," he said in a statement. 
     "Baseball players have 
been using tobacco since the 
earliest days of the game. This 
forward step marks the first 
time ever that the league and 
the players have recognized 
that it is time to break this 
unhealthy connection." 
     Four U.S. senators who had 
urged the union to adopt a 
ban on the eve of this year's 
World Series had a similar 
take. 
     "Major League Baseball 
made the right decision today 
in choosing to implement 
stricter rules for smokeless 
tobacco on the field and off 
the field," said Dick Durbin of 
Illinois, the No. 2 Democrat in 
the Senate, and fellow Demo-
crats Frank Lautenberg of 
New Jersey, Richard Blumen-
thal of Connecticut and Sen-
ate Health Committee Chair-
man Tom Harkin of Iowa. "This 
is a welcome acknowledge-
ment by players and owners 
that tobacco use of any kind is 
no longer a tradition that 
should be upheld." 
     They said they were hope-
ful the restrictions eventually 
would lead to a complete ban 
on smokeless tobacco. 
     But two congressmen who 
had pressed for a ban said 
they were disappointed with 
the tobacco agreement. 
     "The players association 
made a mistake in opposing 
Commissioner Selig's efforts 
to ban smokeless tobacco use 
during games," said Rep. Hen-
ry Waxman, D-Calif., "Baseball 
players are idols to millions of 
youth, and they should strive 

New Major League Baseball Contract Limits Tobacco Use  
Associated Press / November 2011 
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Let us know 

what you think! 

Please call us at  866-355-

7848, or via e-mail at  

bhummel@quitdoc.com 

with your comments and 

suggestions, or to         

volunteer for one of      

our many projects. 

We’re on the web! 

www.tfp-gilchrist.org 

www.qdref.org 
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Tobacco Limits in Major League Baseball  
Contract is a Victory for Players and Kids' Health 

Statement of the Knock Tobacco Out of the Park Coalition, November 22, 2011 

(Washington, D.C.)    — The limits 
on smokeless tobacco use in-
cluded in the new Major League 
Baseball (MLB) contract repre-
sent an historic first step to 
protect the health of big-league 
players and millions of young 
fans who look up to them. 
     Under the agreement that 
MLB and the Major League 
Baseball Players Association 
have announced, big-league 
players, managers and coaches 
will no longer be able to carry a 
tobacco tin or package in their 
uniforms at games, or any time 
that fans are in the ballpark. 
They will be prohibited from 
using smokeless tobacco during 
televised interviews, at auto-
graph signings and other events 
where they meet fans, or at 
team-sponsored appearances. 
The restrictions will become 
effective in the five-year con-
tract to take effect in 2012; 
violators are subject to disci-
pline. 
     We continue to support a 
complete prohibition on tobacco 
use at games and on camera. 
Still, this is significant progress. 
Baseball players have been 
using tobacco since the earliest 
days of the game. This agree-
ment marks the first time that 
the league and the players have 
recognized it is time to break 
this unhealthy addiction.  
     We urge individual players to 
go further than the agreement, 
and completely eliminate their 
use of smokeless tobacco at 
games. 
     At a time when the tobacco 
industry is spending record 
sums to promote smokeless 
products and hook a new gener-
ation of youth, we are pleased 
that Major League Baseball and 
big-league players will join forc-
es on a nationwide public ser-

vice campaign on tobacco use 
that is aimed at youth, and par-
ticularly at young baseball play-
ers. Members of the MLBPA are 
role models for young fans, and 
their participation in this out-
reach program will be truly valu-
able. 
     The agreement also bolsters 
tobacco education programs for 
players, and creates a new 
MLBPA center on cessation to 
help players quit. We in the 
public health community stand 
ready to assist the league, the 
union and any player who needs 
help in quitting tobacco use. 
     We applaud Commissioner 
Bud Selig and Michael Weiner, 
executive director of the 
MLBPA, for their leadership in 

developing this important plan 
to protect players' health and 
the well-being of countless kids. 
     We also applaud the mem-
bers of Congress who have spo-
ken out and provided important 
leadership on this issue, includ-
ing Sens. Richard Durbin of 
Illinois, Frank Lautenberg of 
New Jersey, Tom Harkin of Iowa 
and Richard Blumenthal of Con-
necticut, and Reps. Henry Wax-
man of California and Frank 
Pallone of New Jersey. 
     The new tobacco limits also 
are the result of hard work by a 
broad, national coalition of sup-
porters and fans who came 
together to bring this issue to 
public attention and press for a 
tobacco prohibition in the con-
tract. 
     The campaign to Knock To-
bacco Out of the Park began 
last November with 10 major 
medical and public health 
groups including Campaign for 
Tobacco-Free Kids, American 
Academy of Pediatrics, Ameri-
can Cancer Society, American 
Dental Association, American 
Heart Association, American 
Lung Association, American 
Medical Association, Legacy, 
Oral Health America and the 
Robert Wood Johnson Founda-
tion. The coalition grew over the 
course of the baseball season 
to include more than 200 sup-
porters, including dozens of 
public officials around the coun-
try, youth baseball leagues, 
notable baseball figures, faith 
leaders, state and local health 
groups and others. Fans and 
advocates sent more than 
35,000 messages to Major 
League Baseball, MLB teams 
and players, urging them to act.  
     We are gratified that base-
ball listened, and we look for-
ward to the 2012 season.  
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